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PPrrooggrraamm  NNeewwss  

Joanne Anderson, CFM, IFMA Fellow 
Bluegrass Chapter Program Chair 

 

FEBRUARY PROGRAM 
  

WHAT:  GENERATIONS IN THE WORKPLACE 
 

WHO:   Hixson 
Hixson is an Architectural, Engineering, Interiors firm in Cincinnati, Ohio, 
that believes in leading clients through Insight, Advocacy, & Intelligent 
Project Execution.  
 

SPEAKER:  Colleen McCafferty, LEED AP 

Colleen is a Workplace Specialist, Interior Team Leader with Hixson and 
has over 30 years experience as an Interior Designer. Colleen currently 
specializes in the corporate workplace. Among other topics, she has 
researched and spoken about the affects of Generations in the 
Workplace, Change Management, and LEED CI for various corporations 
and organizations.  
 

WHAT MEMBERS MAY EXPECT TO LEARN: 
¶ The differences between the four current generations 

that mingle and collide daily in our corporate culture 

¶ Differences in the way people as a generational culture 
think about their work, as well as the workplace itself 

¶ Attitudes and exposures to the world around us that are 
changing with the new workforces 

¶ How the 4 generations affect the workplace 
 

WHEN:  Tuesday, February 9  
Lunch at 11:30 with meeting at noon 

  

WHERE:    Lexington Herald-Leader Building 
  100 Midland Ave, Lexington, KY 
 

COMPETENCY  
AREA:  Human and Environmental Factors 
  

FEBRUARY 
TEAM:  Gregory Beane, Mark Clark, Joan Palmore 
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Hello Bluegrass Chapter members!   
 
First let me say how GREAT it was to have such an incredible turnout at our 
January meeting.  What a way to start the year!  Thanks to everyone who 
attended and I look forward to seeing all of you on February 9th.   
 

LΩǾŜ ƘŀŘ ǎŜǾŜǊŀƭ ǇŜƻǇƭŜ ŎƻƴǘŀŎǘ ƳŜ interested in learning more about 
the chapter so I think that’s a good sign.  We’ll be working on putting 
together a “membership” promotion during the month of February in an 
effort to attract new members as well as retain current ones.   
 

The Directory Committee will be getting together after the Tuesday 
meeting to talk about how best to update and distribute the directory.   
 
If you have any ideas or suggestions on either of these issues – please let 
us know. 
 

We have several goals to accomplish over the next few months and it 
will take effort from our entire membership to be successful in this 
endeavor.  Please seek out any of our Chairpersons and volunteer your 
assistance.   
 

Our next big event is our golf outing.  I’d really like to find a way for the 

whole chapter to get involved in the event.  I’ve been racking my brain and 
haven’t come up with anything as yet but I’m hoping we can get some 
ideas from the membership.  This event serves us two fold – it is our 
monthly meeting and our fundraiser for education, etc.  I know everyone 
doesn’t golf and there are only so many volunteers needed so I’d like to 
figure out a way for the remaining people to participate who want to be 
involved.   
 

LΩƳ ƭƻƻƪƛƴƎ ŦƻǊǿŀǊŘ to the February meeting – Hixson has been a 
presenter to us before – I believe the last time was a few years ago and it 
was on fast-tracking projects.  Please mark your calendar and make every 
effort to attend this meeting.  It will be well worth your while. 
 

See you on Tuesday, February 9th! 
 

 

Lynn 
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Committees 
 
Directory 
Greg Wood, CFM 
Lexmark International, Inc. 
859-232-3640 
gregwood@lexmark.com 

 
Communications & Newsletter 
Gordon Springstead, CFM 
502-608-2446 
gordon.springstead@gmail.com 

 
Associates 
Lori Gibson, KYCID  
CDC Distributors 
859-588-5688 
lgibson@CDCDIST.com 

 
Education 
Stephanie Maybrier 
Isaac Commercial Properties 
859-278-0225 
smaybrier@naiisaac.com 

 
Membership  
Emily Rice 
Comstock Brothers Electric 
emilylaurenrice@gmail.com 

 
Hospitality 
Caitlin Neal 
ID&A, Inc. 
800-489-7595 
cneal@id-a.com 

 
Marketing/Public Relations 
Casey Cropper 
Comstock Brothers Electric 
859-509-1281 
ccropper@cbehq.com 

 
Web 
Lynn Pearson, CFM 
Coleman Group Property Services 
859-255-8855 
lpearson@colemangroup.net 

 

Bluegrass Chapter   
www.ifmabluegrasschapter.org 
 
 
 
 
 
 
 
 

LLooookkiinngg  BBaacckk……    
Bluegrass Chapter Meeting - January 12, 2009 
Presented by PNC Bank 
 

Preventing Identity Theft 
 

What is Identity Theft? 
¶ It occurs when someone uses your personal information for their 

own gain. 

¶ Identity Theft is one of the fastest growing crimes in the United 
States. 

¶ Nearly 5% of Americans were victims in a single year. 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

How does this Happen? 
¶ Dumpster Diving – Rummaging through trash for personal 

information. 

¶ Mail Theft – Stealing from home mailboxes for credit card offers 
or bills 

¶ Inside Source – Dishonest employee with access to sensitive 
information. 

¶ Pretexting – Posing as a person with a legitimate need for 
personal information. 

¶ Online Data – Using the internet to get personal information. 

¶ Direct Access to Home – Babysitters, contractors, etc. 

¶ Purse/Wallet Theft – Bank cards, social security card, checks 
 

How can I protect Myself? 
¶ Shred all personal and financial information before you throw it 

away. 

¶ Always keep your credit cards, social security cards, etc. in a 
secure place. 

¶ Make sure you are receiving all of your mail. 

¶ Review your credit reports annually to ensure they are accurate. 

¶ Memorize your social security number and your PIN numbers 

¶ Don’t offer personal information to solicitors over the phone. 
 

 
Michael Leezer 
Workplace Banking  
Business Development Officer 
PNC Bank 
859-281-5287 

 
Jana Bray 
Financial Sales Consultant 
PNC Bank 
606-547-1119 



 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

FFMM  TTooppiiccss  
Greg Wood, CFM, Bluegrass Chapter Member 
CBRE Director, Operations @ Lexmark Intl., Inc. 
859-232-3640 
gregwood@lexmark.com   
 
 

INDIVIDUAL QUALITY MAKES THE DIFFERENCE 
 
In this age of rapid change and need for efficiency, we also see an increased emphasis on quality assurance standards 
such as ISO (International Standardization Organization) certifications. However, the biggest factor we must consider in 
this age of more with less, is how we, as individuals, impact the quality process. Our honor and integrity as human 
beings needs to be confirmed in our work and everything we do. So, you may ask, how does this apply to safety?  
 
Our personal behavior can determine someone else's fate as well as our own. Failure to do things correctly can 
jeopardize the health and safety of those around us, as well as our own well being. We must beware of letting 
mediocrity infiltrate our methods. If our methods do not indicate our best effort, they are not good enough. What we 
do, how we work, and the standards we set for ourselves, make the difference between success and failure. If we 
accept mediocrity, we accept failure as a way of life.  
 
Consider the example of an employee at a ship building facility who, at the end of a busy day, left a hammer in the hull 
of the ship. Fourteen years later, the boat sprung a leak in the middle of the ocean because the hammer wore a hole in 
the ship's hull over time. The boat sank and lives were lost.  
 
What about the oil that was spilled on the shop floor and wasn't cleaned up right away? A fellow employee, a close 
friend of yours, comes by moments or hours later, doesn't see the spill, slips and falls. Now he has severe back 
problems that affect his future, his family, and their quality of life for generations to come. By the way, the expense of 
that injury also put this small business out of operation, affecting the lives of all the workers and the business owner.  
 
Each time we don't do our best, we accept mediocrity as a way of life. To help set standards of excellence in everything 
we do we must pay attention to detail. If we don't know the right way to do something, we must ask someone who 
does. If asked for help, we should take the time to demonstrate how to correctly and thoroughly complete a task. We 
must make an individual contribution, on a daily basis, to the quality process.  
 
When we set higher individual standards for ourselves and give our best to everything we do, it can make a difference. 
This helps to protect the finest quality of life this world has to offer. 
 
 
 

DDiidd  YYoouu  KKnnooww??  
IFMA and Local Bluegrass Chapter Facts and General Knowledge 
 

What is the International Facility Management Association?  
IFMA is the largest and most widely recognized professional association for facility management, supporting more than 
19,500 members. The Association’s members are represented in 125 chapters and 16 councils in 60 countries 
worldwide. Globally, IFMA certifies facility managers, conducts research, provides educational programs, recognizes 
facility management degree and certificate programs and produces World Workplace, the largest facility management-
related conference and exposition. 
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FFMM  TTooppiiccss  
Seth Johnson, CLT, Bluegrass Chapter Member 
Business Developer 
www.klausinggroup.com     
sjohnson@klausinggroup.com     
859.509.4784 Mobile 
859.254.0762 Office 
859. 254.4892 Fax 
 

 

Managing Your Shrinking Budget 
By Roscoe Klausing 
 
Times are tough. Most business owners and managers are asking their staff and their vendors do more with less. 
Major expenditures continue to be postponed as we wait for stronger signals that the economy is rebounding. While 
most economists agree we are officially out of the recession, they predict a slow recovery and say that America won’t 
be returning to “business as usual” any time soon. The idea of doing more with less is here to stay. 
 
Maintenance budgets and recurring expenses are low hanging fruit when it comes to reducing expenses. For those of 
you who have been forced to reduce expenses consider the following as you work to cut costs: 
 

Partner with Your Vendor – No one understands the services and products you buy more than the vendor you buy 
them from. If you need to reduce expenses, ask your vendor to define what is primary and secondary about the 
services and goods they provide you. They can help you make informed decisions that reduce the chances that you’ll 
regret your actions later. Everyone is hurting for more business right now and most vendors are more willing than 
ever to work with their customers. 
 

Understand the Consequences – Cutting maintenance services is one of the easiest ways to reduce expenses. But 
sometimes your decisions can have long term affects that outweigh the short term gain. If a professional maintains 
your landscape and you’ve been receiving routine, maintenance services, you have several short term options that 
won’t affect you negatively in subsequent years. Your lawn will be fine without fertilization for a year. Your trees, 
provided they aren’t impeding a walkway or drive, can wait a year to be pruned. Bed spade edging can really make a 
property look great, but it’s not a necessity. Your vendor can help you determine where to cut costs now, so you don’t 
pay for it later. 
 

Get More Control – If your landscape maintenance contract is budget billed and includes all the services you 
purchase in a single year, you may want to renegotiate with your vendor. Request a base maintenance contract that 
includes only the necessities and allows you the flexibility to purchase enhancements out of contract. Flower planting, 
turf core aeration, and bed spade edging are just a few big ticket services that can be designated as optional. This 
strategy gives you the control to reduce service levels and cut expenses mid season if you find that your initial budget 
savings aren’t going to be adequate. 
 

Choose Better Payment Options – Sometimes budget cuts can be avoided by negotiating better payment options. 
Your vendor should provide you with several bill pay alternatives. “Contract Billing” also known as “per occurrence 
billing,” can be generated at the time services are rendered. Budget Billed Contracts are based on an agreed upon 
monthly billing schedule. Remember, budget billed contracts don’t have to be billed evenly each month. If you prefer 
to pay more in periods of positive cash flow and less in periods of lower cash flow, your vendor should allow you to do 
so.   
 
 
 
 
 
 
 

 
Seth Johnson, CLT 

 
Roscoe Klausing, CLP 



 

  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

FFMM  TTooppiiccss  
Lori Gibson, Bluegrass Chapter Associates Chair 
CDC Distributors, Inc. 
Cell: (859) 588-5688 or Fax: (270) 982-3723  
E-mail: lgibson@cdcdist.com 
 

 

 
Well, it has been one year since my first Floor-Facts article. My goal has been to be a reliable, helpful source of 
flooring information for the design community. I decided a short educational newsletter was a good way to 
communicate with the most people. It’s kind of like my way of “visiting” with each of you just a little bit more often. 
If you have a subject on flooring you would like to see discussed this year, please let me know. 
 

Floor Facts: 
Porcelain Tile - Rectified vs. Non-Rectified 
 
“Rectified” means that during manufacturing, the tile edges are precision ground after firing to a uniform size, within 
thousandths of an inch. This would incur an up-charge in cost compared to non-rectified, but it allows the tiles to be 
installed with a narrower grout joint. How minimal can vary according to the manufacturer, but never less than an 
1/16 of an inch grout joint on the floor; and the substrate must be level to the thickness of the desired grout joint. 
For example, if you require a 1/8 inch grout joint the substrate must be level to 1/8 inch over 10 feet. 
 
Traditional, or regular non-rectified porcelain tile can have a size variation which is called the tile’s caliber, of .-50” or 
.-08” -2.0mm whichever is less (ASTM C499) of up to 1.5% under current standards regardless of size. Newer 
standards have been proposed and will likely be adopted under ANSI A-137.1, the American National Standards for 
Ceramic Tile. It is thought that this revised standard will provide clarification and will set a specific range of variation 
that a tile must fall within to be considered rectified or non-rectified based on size. The new tolerance range for 
regular calibrated porcelain tile will be + or - .5% up to a maximum of .08 inches based on size. For the first time a 
separate standard will be published for rectified tile which limits the range of variation to + or - .25 up to a maximum 
of .03 inches. 
 
 
 
 
 
 
 
 
 
 
 
 
 

Keep in mind: tighter grout joints also require a very flat floor. The larger the tile, the flatter the floor should be. 

We sometimes hear comments that the tile industry should require flatter floors. The flatness of a floor is 
determined by who puts the floor in and not by what we want. The tile industry is concerned with flatness but 
standards for what is acceptable are set by the substrate trades, not the tile industry. If you are planning on using a 
large tile, especially rectified, expect more time devoted to floor prep—unless you have a new-build project where 
you can require the concrete contractor to pour the slab to the desired specifications. 
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FFMM  TTooppiiccss  
Gregg Moberly, Bluegrass Chapter Member  
Rutledge Environmental Services     
Cell: (502) 572-0757 or Fax: (502) 241-4100 
E-mail: greggm@RutledgeEnvironmental.com 
www.RutledgeEnvironmental.com 

  
 

Commercial Indoor Air Quality 
 
  

First impressions are everything! 
We only get one chance to make a “First Impression.”  Have you ever walked into a commercial building and 
happened to look up and notice that their grills or diffusers are dirty?  No matter how nice everything else may  
appear a dirty grill or diffuser definitely might make an impression that we don’t want made.   
  

In addition to appearances, dirty grills or diffusers can, and do effect the air we breathe.  During winter months, when 
we don’t have as much induction of outdoor air, we need to pay more attention to the air that is circulating within our 
buildings.   
  

 

 

 

 

 

 

 

 
  
 
 
 

  

HVAC Systems account for 40 to 60 percent of the energy used in U.S. commercial buildings.  That being said we have 
the opportunity to save significant dollars by a proper cleaning maintenance program.  Sick Building Syndrome and 
building related illnesses typically have a direct relationship to HVAC Systems.  A good cleaning maintenance program 
encompassing all components of the conveyance system (AHU—Primary Heating / Cooling Coils, Terminal Boxes and 
all internal air  directional devices) will go a long way towards increasing efficiency, improving air exchanges, reducing 
energy costs and improving indoor air greatly.   
  
 
 

Mold is NOT your friend! 
If you are one of the many companies that had water damage due to burst pipes during this last cold snap, there are a 
few things you need to keep in mind.  Water intrusion can lead to mold growth.  Mold can appear gradually over a 
long period from leaky pipes or humid air; or it can grow rapidly after a burst pipe or flooding.  If your company 
received water damage from a burst pipe, then it is important to take immediate steps to remove excess water. If 
water damaged material is not removed from your building within 24 hours, common molds will begin to grow.   
  

If you think you might have mold problems it is important to contact someone that knows how to professionally 
inspect the affected area, analyze the degree of damage and remediate the facility without negatively impacting the 
occupants of the building.  
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Improving Indoor Air Quality….Everyday! 

 
Gregg Moberly 

 



 

earn more at www.energystar.gov 
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FFMM  GGlloossssaarryy  
U.S. Department of Energy 
Energy Efficiency and Renewable Energy Building Technologies Program  
Net-Zero Energy Commercial Building Initiative 
 

Net-Zero Energy Building Definitions 
 
In general, a net-zero energy building produces as much energy as it uses over the course of a year. Net-zero energy 
buildings are very energy efficient. The remaining low energy needs are typically met with on-site renewable 
energy. On this page you will learn about specific definitions and their design implications. 
 

Types of Net-Zero Energy Buildings 
The National Renewable Energy Laboratory, one of the U.S. Department of Energy's national laboratories, has 
developed a number of specific definitions for net-zero energy buildings (NZEBs). The design team's goals will 
determine which definition it uses. Each type of NZEB has value in reducing energy impacts. A building may meet 
multiple NZEB definitions, increasing its merit as an NZEB. 
Following is a summary of the definitions: 
 

¶ Net-Zero Site Energy — A building that produces and exports at least as much renewable energy as the 
total energy it imports and uses in a year, when accounted for at the site. The measurement time frame is 
annual. 

 

¶ Net-Zero Source Energy — A building that produces and exports at least as much renewable energy as the 
total energy it imports and uses in a year, when accounted for at the source. "Source energy" refers to the 
primary energy required to generate and deliver the energy to the site. To calculate a building's total source 
energy, imported and exported energy is multiplied by the appropriate site-to-source conversion 
multipliers. 

 

¶ Net-Zero Energy Costs — A building where the amount of money a utility pays the building's owner for the 
renewable energy the building exports to the grid is at least equal to the amount the owner pays the utility 
for the energy services and energy used over the year. 

 

¶ Net-Zero Energy Emissions — A building that produces and exports at least as much emissions-free 
renewable energy as it imports and uses from emission-producing energy sources annually. Carbon dioxide, 
nitrogen oxides, and sulfur oxides are common emissions that NZEBs offset. 

 

Design Implications 
During the design phase, the team should determine which net-zero energy definition to pursue based on the 
project goals and the values of the design team and building owner.  
 
For example, building owners typically care about energy costs and may work to achieve the net-zero energy costs 
definition. Organizations such as the U.S. Department of Energy are concerned with national energy numbers, and 
are typically interested in reaching net-zero source energy. A building designer may be interested in site energy use 
for energy code requirements. Finally, those who are concerned about pollution from power plants and the burning 
of fossil fuels may be interested in reducing emissions. 
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FFMM  KKnnoowwlleeddggee  
Michael T. Towles, CSI, CDT 
Bluegrass Chapter Member 
Vice President, Tri-State Roofing and Sheet Metal Co. 
p-(859) 233-4546, c-(859) 338-9098, f-(859) 231-9747 
Email: mtowles@tri-stateservice.com 
 

White Roofing Membranes – A Worthwhile Debate 
 

Environmental responsibility has become quite popular in the past decade.  So popular that it has quickly evolved into 
a multi-billion dollar industry. In the roofing industry, the concept of white roofing membranes has been linked to the 
“environmentally-conscious mind-set” and has been further developed in the governmental, financial and political 
arenas. 
 
The basic concept of white roofs is fairly straight forward. White roofing materials increase roof reflectivity. Increased 
roof reflectivity decreases the surface temperature and UV exposure.  Lower surface temperature tends to lower the 
heat load and the heat load ultimately should lower HVAC usage.  Sounds reasonable and responsible, but is it always 
practical? I don’t have a problem with doing what is environmentally responsible, but we should be careful that we 
don’t overlook good ol’ common sense in the process.  
 

Should we be focusing on white roofs or should we be putting the emphasis on overall reflectivity?   
 
White membranes (particularly single-ply membranes) develop a biological growth within a thin dirt film, lowering its 
overall solar reflectance (Study on Roof System Reflectivity and….Rene M. Dupuis and Mark S. Graham). They tend to 
experience hydro-static pressure which occurs over the surface of the membrane and attracts a great deal of dirt and 
debris over time. Thus, within a period of six months to a year, what was once a white membrane with a great deal of 
reflectivity becomes simply a darker colored roof covering, with less reflectivity than most other types of systems. 
Granular-surfaced membranes are typically not considered to be as reflective as white membranes based on Energy 
Star ratings; at least once the roof is initially installed. However, they retain their reflectivity for most of their useful  
life.    
 
One other point to consider; the November 2009 issue of Professional Roofing noted that the ever increasing evidence 
that white roofs in densely packed areas reflect UV radiation onto adjacent buildings, thus expediting the aging process 
on those building’s facades.  
 

Is it possible that reflectivity may not always be the most important design criteria in certain types of 
climates? 
 
A heating degree day (HDD) is a measurement designed to reflect the  Demand for Energy  needed to heat a home or 
business. In contrast, a cooling degree day (CDD) is a measurement designed to reflect the requirements for energy 
needed to cool a building. In central and northern states (which would include Kentucky), heating accounts for a 
significantly larger percentage of total-building energy consumption than air conditioning. So, reducing heating 
consumption is more critical to energy savings than reducing air conditioning usage, especially in cooler climates where 
heating degree days outnumber cooling degree days. 
 
Because they attract and collect more heat, dark-colored roofing materials (think smooth-surfaced asphalt systems or 
black rubber membranes) help building owners save money by reducing energy demand in cooler climates. And if you 
are really concerned about carbon footprints, black roofs also create fewer carbon emissions than white membranes in 
these cooler climates because of the reduced heating demand they create. 

 
Continued next page 
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 LLooookkiinngg  AAhheeaadd……  
Joanne Anderson, CFM, IFMA Fellow 
Program Chair, Bluegrass Chapter of IFMA 
 

Bluegrass Chapter  
Program Teams 2010 
 

 

MARCH 

¶ Randy Berry 

¶ Ryan Bird 

¶ Shade Frazier 

¶ Catlin Neal 
 

APRIL 

¶ Gordon Denmark 

¶ Lloyd Fry, Jr. 

¶ Lori Gibson 

¶ Stephanie Maybrier  
 
MAY 

¶ Golf Outing 
 

JUNE 

¶ Fred Brugge 

¶ John Clemons 

¶ Nathan Griffith 

¶ Mathew Hall 
 
 JULY 

¶ Lynn Pearson 

¶ Cyndi Ryle 

¶ Roger Kirk 

¶ Casey Cropper 

¶ Mary Martin 
 

AUGUST 

¶ Kathleen Francke 

¶ Joshua Johns 

¶ Greg Moberly 

¶ Mike Towles 
 

SEPTEMBER 

¶ Jeff Fuller 

¶ Phillip Johnson 

¶ Janet Streetman 
 

OCTOBER 

¶ Steve Davis 

¶ Greg Wood 

¶ Mark Tucker 

¶ Troy Varner 
 

NOVEMBER 

¶ Diana Hubbard-Caskey 

¶ Gordon Springstead 

¶ Walt Welder 

 
 
 
 

White Roofing Membranes Debate continued 
 
In addition, a properly insulated rooftop virtually negates 
membrane color in regards to energy consumption. One 
last point to consider….in cooler climates, reflective roofing 
materials may not get warm enough during the day, which 
can promote moisture accumulation within certain roof 
assemblies. What appears to be a legitimate roof leak may 
actually be condensation forming inside your building. 
 

Should roofing play a part in politics?  
 
In 2001, Mayor Daley changed the building codes in the city 
of Chicago as they relate to roof reflectivity and white 
roofs. In some of the studies that were conducted to test 
the roof reflectivity of lighter colored membranes, it was 
found that a ten to fifteen mile an hour wind diminishes 
the effect roof reflectivity has on the urban heat island. 
Don’t they call it the windy city because they tend to get 
these kinds of breezes on a daily basis? It was further found 
that doubling a roof’s reflectivity from .25 to .50 on a 
hypothetical 10,000 sf building in Chicago would result in 
an energy cost savings to the building owner of only $40.00 
annually, or less than $0.01 per sf of roof area per year 
(Study on Roof System Reflectivity and….Rene M. Dupuis 
and Mark S. Graham).  While Mayor Daley was pushing his 
agenda to satisfy the environmentally conscious crowd, 
politics became the more prominent issue, not the 
additional costs to taxpayers due to the new codes.  
 

How much of a role should the government play 
when mandating or incentivizing white membranes? 
 
Green roofs do not possess any reflective characteristics.  
However, early studies show that they can have positive 
effects on the environment as well as the building itself.  If 
the “urban heat island” and the increased temperatures 
that come with it were such a concern to Mayor Daley in 
Chicago, why weren’t green roofs considered as a viable 
alternative?   
 
White roofs can play a vital role in responsible and 
effective roof design. But our society needs to relinquish 
the desire of “making all roofs white”. As Mom said, “All 
things in moderation”. As it relates to white roofing 
membranes and the roofing industry, these are words to 
live by.  
 


